
VISUAL GUIDE · FOR DOCTORS, CLINICS & HOSPITALS

NMC's New Advertising &
Social Media Rules —
Explained Visually
Every rule from the NMC public notice dated 06 Oct 2026, turned into flowcharts

and checklists. Each point shows the real text from the notice — tap it to jump to

that exact page of the original, included in full at the end.

06.10.2026
Notice date · in force

immediately

45
real clauses quoted

1 tap
from any quote to the

original page

Source: National Medical Commission, Ethics & Medical Registration Board · No. R-13014/01/2024-Ethics

Growth by CC
Information guide · not legal advice



START  HERE

How to read this guide
Yellow strip =
real NMC text.

A word-for-word crop of the official notice. Tap it to open that page of the original
(at the end of this PDF), where the same lines are highlighted.

Purple box = what it means for

you.

Our plain-language reading. If in doubt, the original text always

wins.

Contents (tap any line)

01 The whole notice on one page →

02 Flowchart: Is my post an “advertisement”? →

03 Flowchart: 7-check test before you post →

04 The 12 big DON'Ts →

05 Testimonials & reviews →

06 Patient privacy & consent (flowchart) →

07 Banned words & claims →

08 Offers, commissions & agency payments →

09 AI content (flowchart) →

10 Agencies, influencers & platforms →

11 What you CAN post →

12 Hospitals & your own photo →

13 Penalty ladder →

14
What happens if a complaint is filed
(flowchart)

→

15 Printable checklist + rewrite examples →

16 Appendix: the original notice, all 13 pages →

📄 REAL NMC TEXT · Notice header Notice p.1 ↗

📄 REAL NMC TEXT · Commencement Notice p.1 ↗
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01  ·  THE  BIG  P ICTURE

The whole notice on one page

👥 Who it covers

Every Registered Medical

Practitioner (RMP), hospitals &
clinics, healthcare platforms, and

anyone posting for them —
agencies, influencers.

📣 What is an “ad”

Any post that promotes your

services, skills, reputation or
facilities, or solicits patients — in

any medium.

⛔ What's banned

Testimonials, before-after,

“best/No.1/guaranteed”, offers &
freebies, fake engagement, AI

promo campaigns, per-patient
commissions.

✅ What's allowed

Health education, public talks,
factual announcements (clinic

opening, address, fees), journal
case studies, govt campaigns.

NMC
Ethical Advertising

Guidelines
06.10.2026 · immediate effect

🔒 Patient privacy

No identifiable patient data.
Consent does not make a

testimonial or before-after OK.

🤖 AI

No AI promotional campaigns.
Allowed AI content must say it's

AI-generated.

⚖️ Penalties

Warning → penalty → suspension
→ removal from register for up to 3

years.

🧑‍⚖️ Due process

Show-cause notice first. Appeal to
NMC within 60 days, then a

second appeal.

Every post must show (Explanation III)

Name Qualifications Registration status SMR / NMR Reg. No.

📄 REAL NMC TEXT · Clause 3.2 · Explanation III Notice p.4 ↗
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02  ·  FLOWCHART

Is my post an “advertisement”?

Does the post promote your services, skills, qualifications, achievements, reputation or facilities — or

solicit patients, directly or indirectly?

YES

↓

📣 It is an ADVERTISEMENT

↓

Must follow every rule → run the 7-check test

NO

↓

Is it general information for the public, without
promotion and without commercial intent?

YES

↓

✅ Not treated as an advertisement 

📄 REAL NMC TEXT · Clause 3.2 Notice p.4 ↗

📄 REAL NMC TEXT · Clause 3.2 · Explanation I Notice p.4 ↗

📄 REAL NMC TEXT · Clause 3.5 · Medium of advertisement Notice p.5 ↗

Instagram, Reels, WhatsApp, YouTube, podcasts, influencer

posts, Google/search ads, sponsored posts, AI content — all

included

(Explanation I)

Still show your name, qualification & Reg. No.
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03  ·  FLOWCHART

The 7-check test before you post
Run every Reel, post, story, WhatsApp forward and ad through these seven checks, top to bottom. A red
answer means stop and fix before posting.

1
Does the post show your name, qualification &

SMR/NMR Reg. No.?
✅ YES → next ❌ NO → Add them

Exp. III ↗

2 Any patient testimonial, review, story, before-after, face

or name?
✅ NO → next

❌ YES → Remove
Exp. V, 6.2, 8.1(v) ↗

3
Any “best”, “No.1”, “guaranteed”, “100%”, “painless”,

“miracle” type claim?
✅ NO → next

❌ YES → Delete claim
8.1(iii), (ix) ↗

4 Any discount, offer, coupon, cashback, free camp or
freebie?

✅ NO → next
❌ YES → Remove

offer
8.1(x) ↗

5
Does it use fear or push unnecessary

tests/procedures?
✅ NO → next

❌ YES → Rewrite
8.1(i), (vi) ↗

6
Made with AI? Is it a promo campaign, or fakes a

person?
✅ NO → next ❌ YES → Stop / label

7.2 ↗

7 Posted by an agency/influencer? Would it pass if you

posted it?
✅ NO → next

❌ YES → Fix — you're

liable
4.4, 8.1(xi) ↗

✅ Passed all 7? Post it. Keep a copy of the post and any consent records.
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04  ·  OVERV IEW

The 12 big DON'Ts
Straight from Clause 8.1 and 7.2. Tap any tile to see the original page.

💡 What it means for you

These apply on every platform — Instagram, YouTube, WhatsApp, Google, Practo-type listings,

print and hoardings.

Hoardings/billboards may only carry factual info like infrastructure and facilities (Clause 5.2).

Doing it through someone else doesn't help — you're still responsible (Clause 4.4).

😨
Fear-based marketing,
pushing unnecessary tests or

procedures

8.1(i)

✕

📢
Soliciting patients or self-
promotion, incl. through third

parties

8.1(ii)

✕

🏆
“Best”, “No.1”, “Guaranteed
cure”, “100% success”,

“Painless”

8.1(iii), (ix)

✕

💊
Endorsing any drug, device or

health product — paid or not

8.1(iv)

✕

📸
Before-after photos, success

stories, celebrity patients

8.1(v)

✕

✨
Unrealistic promises, hidden

risks, unproven or secret
remedies

8.1(vi)

✕

🤝
Commissions, referral fees,

lead-generation fees

8.1(vii)

✕

📈
Paying agencies/influencers

per patient brought in

8.1(viii)

✕

🏷️
Discounts, limited offers,

contests, coupons, cashback,

free procedures

8.1(x)

✕

🎤
Celebrity, influencer, patient

or staff testimonials

8.1(xi), Exp. V

✕

🤖
Fake followers, likes, reviews,

comments; gaming search

rankings

8.1(xii)

✕

🧠
AI-generated promotional

campaigns

7.2

✕
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05  ·  DEEP  DIVE

Testimonials & reviews

📄 REAL NMC TEXT · Clause 3.2 · Explanation V Notice p.4 ↗

📄 REAL NMC TEXT · Clause 8.1(xi) Notice p.9 ↗

💡 What it means for you

Don't ask patients for testimonials or reviews to promote yourself, and don't share/repost them on

social media.

Never buy, procure or edit reviews or ratings — no fake or paid reviews.

Celebrities, influencers, staff or patients can't promote you with testimonials either.

Any genuine commercial tie-up in health-awareness content must be disclosed.

🧑 Patient
“Doctor ne meri life badal di!” → 📱 Your post / Reel / story⛔
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06  ·  FLOWCHART

Using any patient photo, video, case or story?

Is it for promotion? (testimonial, success story, before-after, endorsement, “look what I achieved”)

YES

↓

❌ Not allowed — even with written consent

NO — strictly scientific / educational

↓

Is consent specific, informed, voluntary,
documented & verifiable? 

YES

↓

Remove identity: crop/blur/black-out name, face,
birthmarks, anything identifying 

↓

✅ OK to use for scientific / educational purposes

📄 REAL NMC TEXT · Clause 6.2 Notice p.6 ↗

📄 REAL NMC TEXT · Clause 6.4 Notice p.6 ↗

📄 REAL NMC TEXT · Clause 8.1(v) Notice p.8 ↗

📄 REAL NMC TEXT · Clause 7.4 Notice p.7 ↗

Clause 6.2 · 8.1(v) (6.3)

(6.4, 7.4)
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07  ·  DEEP  DIVE

Banned words & claims

📄 REAL NMC TEXT · Clause 8.1(iii) Notice p.8 ↗

📄 REAL NMC TEXT · Clause 8.1(ix) + proviso Notice p.9 ↗

Want to mention a ranking or award?

↓

Only if independently verifiable — and disclose the methodology, date and the awarding organisation

💡 What it means for you

Remove superlatives and outcome promises from bios, captions, thumbnails and clinic boards.

Don't advertise success rates or “number of patients treated”.

Never hide risks or promote unproven or secret remedies (Clause 8.1(vi)).

Guaranteed cure Best doctor No.1 Specialist 100% success Painless treatment

Miracle treatment Exclusive cure Leading Most trusted Top Unmatched

Number one
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08  ·  DEEP  DIVE

Offers, commissions & agency payments

🏷️ “Diwali offer ₹999”
🎁 Free camp / free procedure
🎟️ Coupons, cashback, contests
👥 Referral benefits

8.1(x)

💸 Commission / referral fee / lead fee for patients,
specimens or materials

8.1(vii)

📈 Agency or influencer paid per patient they
bring in

8.1(viii)

✅ Fees, charges & packages stated factually,
transparently, not misleading

8.1(x) · 8.2(ii)(g)

📄 REAL NMC TEXT · Clause 8.1(x) Notice p.9 ↗

📄 REAL NMC TEXT · Clause 8.1(vii) Notice p.8 ↗

📄 REAL NMC TEXT · Clause 8.1(viii) Notice p.8 ↗
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09  ·  FLOWCHART

Using AI to make content?

Is it an AI-generated promotional campaign for commercial interest?

YES

↓

❌ Prohibited 

NO

↓

Does it mislead on diagnosis, treatment, outcomes,
qualifications or patient experiences?

NO

↓

Does it fake or alter a patient’s/doctor’s image,
voice or testimonial?

NO

↓

Patient data used as AI input? → must follow
privacy & data-protection law 

↓

✅ Allowed — but label it “AI-generated” 

📄 REAL NMC TEXT · Clause 7.2 Notice p.7 ↗

📄 REAL NMC TEXT · Clause 7.2(b) Notice p.7 ↗

📄 REAL NMC TEXT · Clause 7.2(c) Notice p.7 ↗

(7.2)

(7.2(d), 7.6)

(7.2, 7.2(c))
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10  ·  DEEP  DIVE

Agencies, influencers & platforms

👩‍⚕️ YOU
(RMP / hospital)

authorises · commissions · sponsors ·

knowingly permits →
🏢 Agency · 🎤 Influencer · 🌐

Platform

⚖️ Responsibility for the content stays with you · You can't do indirectly what you can't do directly

📄 REAL NMC TEXT · Clause 4.4 Notice p.5 ↗

📄 REAL NMC TEXT · Clause 8.1(xii) Notice p.9 ↗

📄 REAL NMC TEXT · Clause 9.4 · Platforms Notice p.11 ↗

💡 What it means for you

Brief your agency on these rules in writing and approve every post.

No buying followers, likes, views, reviews or rankings — by you or your agency.

Doctor-listing platforms can't sell paid rankings of doctors.
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11  ·  THE  GOOD  NEWS

What you CAN post

🎓
Health awareness, public-health

campaigns, educational content

5.1

🎙️
Lectures & talks on

TV/radio/online in your own
name & designation

8.2(iii)

📰
Case studies published in

reputed medical journals

8.2(i)

📄
Health-education pamphlets for
patients at your clinic

8.2(iv)

🇮🇳
Greetings on national / medical
days (no promotion)

8.2(v)

🏛️
Government health scheme
campaigns (exempt)

7.3 Expl.

Formal announcements you may make (factual, non-promotional)

Starting practice Change of practice type Change of address Temporary absence

Resuming practice Succeeding a practice Consultation fees

📄 REAL NMC TEXT · Clause 5.1 Notice p.6 ↗

📄 REAL NMC TEXT · Clause 9.3 Notice p.11 ↗

💡 What it means for you

Education must not promote your personal practice, solicit patients, or be monetised through
promotional marketing.

Put your name, qualification and Reg. No. on every post.
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12  ·  HOSP ITALS  &  YOUR  PHOTO

Hospitals may share facts — not hype

✅ Name, location, contact, departments,
facilities, equipment, services, emergency
services, accreditation, charges · Website doctor
directory (names, qualifications, specialties,

registration, availability)

❌ Soliciting patients, inducements, superiority
claims, guaranteed outcomes, promotional
portrayal of an individual doctor · Repeating facts
so often they become promotion

📄 REAL NMC TEXT · Clause 9.1 Notice p.10 ↗

Your own photo

📄 REAL NMC TEXT · Clause 9.2 Notice p.11 ↗

💡 What it means for you

Using your photo for self-advertisement, solicitation or promotional publicity is not permitted —

including on letterheads and clinic signboards.

Educational videos in your own name are covered under Clauses 5.1 and 8.2(iii), but avoid your

photo in promotional posts (offers, “book now”, clinic ads).

Hospitals are also governed by their state Clinical Establishment Act, which prevails if there's a

conflict (Clause 4.3).
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13  ·  CONSEQUENCES

The penalty ladder
Graded action that may be taken by your State Medical Council (Clause 10.1).

1st Warning + mandatory ethics training

2nd Censure + monetary penalty

3rd Suspension of registration: 3–6 months

Serious Misleading cure claims, inducements, digital mass solicitation →

suspension 6–12 months

Repeated Removal from the medical register for 1–3 years

📄 REAL NMC TEXT · Clause 10.1 Notice p.11 ↗

💡 What it means for you

Hospitals are dealt with under the applicable Clinical Establishment Act; doctors who authorised

the content can still be examined separately (Clause 11.5).

Violations may count as professional misconduct under the NMC Act, 2019.
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14  ·  FLOWCHART

If a complaint is filed against you

⚠️ Alleged violation reported to your State Medical Council (SMC)

↓

📨 Show-cause notice — you get a chance to explain 

↓

📝 SMC passes a reasoned order: the violation, your arguments and why accepted/rejected, reasons for
the penalty 

Not satisfied?

↓

⚖️ First appeal to EMRB, NMC within 60 days 

Still not satisfied?

↓

⚖️ Second appeal within 60 days of the first-appeal decision 

📄 REAL NMC TEXT · Clause 10.2 Notice p.12 ↗

📄 REAL NMC TEXT · Clause 11.1 Notice p.12 ↗

📄 REAL NMC TEXT · Clause 11.4 Notice p.12 ↗

(10.2)

(10.3)

(11.1)

(11.4, Sec 30(4) NMC Act)
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15  ·  KEEP  THIS  HANDY

Printable checklist

☐ Name, qualification, Reg. No. on every post & bio ☐ No patient testimonials, reviews, stories or

reposts

☐ No before-after or celebrity patients ☐ No “best / No.1 / guaranteed / painless / 100%”

☐ No offers, coupons, free camps, cashback ☐ No fear-based or unnecessary-test messaging

☐ No product / drug / device endorsements ☐ No fake followers, likes, reviews or SEO

manipulation

☐ No AI promo campaigns; AI content labelled ☐ Patients fully anonymised; consent documented

☐ Agency briefed in writing; you approve every post ☐ No per-patient payments to agencies or
influencers

Rewrite it like this

Before (risky) After (compliant)

❌ “Pune's No.1 IVF specialist — 95% success!” ✅ “Dr. A. Sharma, MS (OBG), Reg. No. MMC-XXXX ·
What is IVF? A 60-second explainer”

❌ “Diwali offer: full body check-up ₹999 only!” ✅ “Clinic open 10am–2pm on Diwali. Consultation fee
₹800.”

❌ “Painless laser, guaranteed results” ✅ “How laser treatment works, its risks and recovery

time”

❌ Patient video: “Doctor saab ne meri life badal di” ✅ An educational video on the condition — no patient

identity

❌ AI avatar ad promoting your clinic ✅ AI-assisted infographic on a health topic, labelled “AI-

generated”

Growth by CC — practical guides for growing ethically online. Questions? DM me on Instagram.

This is an information guide based on the NMC notice dated 06.10.2026, not legal advice. Where this guide and the notice differ, the
notice prevails. NMC may issue clarifications (Clause 12).
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